
Banking on the move
With over six million customers, 
Barclays Mobile Banking is the most 
used banking app in the UK*. It helps 
people take control of their money by:

Making it  
easier  

to open a current  
account digitally

Adding  
savings accounts 

and investment ISAs to  
the product suite

Allowing them to  
freeze  

their card if it’s lost

Providing a  
handy  

payments  
calendar 

Making accounts  
from other banks  

visible 
in one place

Making it easier for 
customers to see what 

they are spending  
on with the  

spending 
feature

*(ebenchmarkers)



Everyday 
in 2018,

we helped 
60 people

secure their 
first home

In 2018, we helped over

110,000
applicants take out mortgages

or further borrowing worth

£23 billion 

The Barclays’ Family 
Springboard 

proposition allows 
home buyers to 

secure a mortgage 
with help from family 
or friends, who can 

provide

10%
of the purchase price 
into an account that 
earns interest at the 

same time. 

Helping people  
onto and up the 
property ladder



Agriculture

In September 2018, we became the first UK bank to offer an 
Agricultural Apprenticeship Programme, to nurture a new 
generation of Agricultural Relationship Managers. 

Barclays provided 
financing for 

170 UK farmers 
 every month

We supported the UK 
agricultural sector with 

£877m  
of lending

Barclays has been supporting the agricultural sector since 
1744, helping farmers to thrive and build their businesses.

We know that sector expertise and local knowledge 
are crucial, which is why we have over 150 Agricultural 
Managers across the UK, all helping businesses within their 
local communities.

As well as supporting livestock and growing sectors for over 
two centuries, we are now connecting UK start-ups with the 
farming community to boost innovation.  

In 2018...

“We want to help farmers thrive over the short-term, 
and also to plan for a strong future.” 

Jes Staley,  
Group Chief Executive

“I didn’t have much experience in farming before I 
started this apprenticeship – but my grandparents and 
their parents before them worked as farmers in India,”

“Working for Barclays, I found out that no other bank 
offers a specific agriculture apprenticeship like this. It’s 
unique. It’s important because we need to keep young 
people interested in the industry.”

Pavan Baines, 
Barclays Agricultural Apprentice



Fighting fraud
The digital age brings many benefits, but there 
are dangers too. That’s why we make sure that 
everything we do is secure, reliable and useful 
for our customers and clients.

In 2018 Barclays launched a nationwide campaign to help UK firms tackle 
cybercrime and fraud. 

Barclays’ Digisafe campaign aims to educate customers on how to keep their 
money safe and protect themselves from fraud. We offer a range of guides 
and tools explaining how to stay safe online, in person and on the phone. 
These include our DigiSafe in Cyber Space Tea and Teach sessions.

Barclaycard’s award-winning Fraud Fighter tool helps customers to see the 
signs of fraud, which can be difficult to spot.

44%  
of businesses suffered 

losses due to cybercrime, 
with an average of 

£35,000 lost

We delivered  

2039  
DigiSafe in Cyber Space 

Tea and Teach sessions to  

60,257 attendees 

We prevented over 

£835m  
of fraud across our  

retail business 

In 2018...



Helping businesses  
to export

the potential added value that could  
be generated by promoting the  

Britishness of products.

£3.45bn
per annum

One of the best ways for small and medium 
businesses to scale up and succeed is to sell  
into new markets. 

That’s why Barclays helps 3,000 businesses 
to export each month. 

We’ve partnered with the Policy Institute at 
King’s College London to examine what’s 
required to help UK businesses export more. 
This includes research, practical advice 
for new entrepreneurs, lectures, debates 
and dinners with key sector leaders, policy 
makers and influencers. 

In 2018 we launched a new Trade Centre in 
Birmingham, opened by Minister of State 
for Trade and Export Promotion Baroness 
Fairhead, which is dedicated to helping over 
1,000 UK businesses to export more of their 
goods and services each year.

We also use our industry expertise to help 
clients. Barclays own Brand Britain research 
looked at the demand for goods that are 
‘Made in Britain’ and the willingness for key 
markets to pay a premium for these goods.

Markets where 
products flying 
the British flag are 
more likely to be 
purchased

Perceptions of 
quality behind 
Brand Britain

Percentage of respondents 
who would pay more for 
goods made in the UK 
because they perceive the 
quality to be higher.

61
%

India UAE China

62
%67

%



A leading US 
payments business 

$20bn 
in loans

$15bn 
in retail 

deposits

$5bn  
branded card 

loans

Development  
of an online 

checking product

10m  
card members

3m  
customers across  
retail deposits and  

personal loans

Barclays is one of the fastest-growing credit 
card issuers in the United States – we 
welcomed two million new customers  
in 2018. 

We also partner with over 25 top  
companies to deliver an array of consumer 
and small business credit card programs  
to fit any lifestyle. 

We offer simple tools that make it easy to 
plan, and there’s always a real person ready 
to help when needed.



Barclays backs UK 
small businesses 
through Brexit 

The UK finds itself facing a period of uncertainty that is creating both 
opportunities and challenges for the country’s small and medium-sized 
businesses (SMEs). Barclays stands ready to help businesses in towns, cities 
and rural communities across the country succeed and grow in the coming 
months and years.

Across the UK, we are encouraging businesses to capitalise on our  
package of initiatives. Focused on building SME resilience and capability,  
the package includes:

£14bn  
dedicated lending fund for 
the businesses that are the 
lifeblood of the UK economy 

(turnover of £0-£25m).

100 SME  
Brexit clinics  
and seminars  

being run in local communities 
across the country.

An established network of on-the-ground 
experts, who are trained to  

support  
businesses  

through this period of uncertainty.

“Barclays stands ready to help local businesses in towns, cities  
and rural communities, up and down the country, during this period  
of uncertainty.” 

Jes Staley,  
Group Chief Executive



BARX is our cross-asset electronic trading platform,  
which delivers expert analysis and execution for our 
institutional clients’ evolving needs.

New technologies, combined with advancements in data 
science, present new opportunities to help clients tackle the 
complexities of an evolving trading landscape. 

We’re building faster, smarter, trading technology that gives 
clients access to the cross-asset breadth of liquidity they 
need to execute successful investment strategies. 

Equities

FX Rates

Futures Credit

Enhancing our 
electronic trading 
capabilities



Digital drives 
Barclaycard  
Germany’s growth

Barclaycard is one of the leading  
card providers in Germany. We have  
focused on digitalisation to enhance  
our customers’ experience.

This has significantly decreased the 
processing time for loans, down from  
a previous average of two weeks.

Thanks to digital account check, online 
Know Your Customer (KYC) and digital 
signature, funds can be provisioned almost 
instantly, which is good for our customers 
and good for Barclaycard Germany. 

Digital features decreased the  
processing time for Loans, from  

two weeks  
to less than  

two hours



Delivering value for 
the UK taxpayer

Barclays Investment Bank helps 
businesses, governments and other 
institutional investors to access global 
capital markets. 

For example, Barclays led a £5bn transaction 
to purchase and securitise two mortgage 
portfolios from Bradford & Bingley, after it 
was nationalised in 2008. 

The transaction enabled full repayment of 
the UK taxpayer funds used by HM Treasury 
to nationalise the bank. 

Barclays led the investor group that 
purchased the portfolios. Barclays’ retail 
bank was part of a consortium of six UK 
banks that financed the transaction by 
committing to buy investment grade  
bonds backed by the mortgages in  
the securitisations.



Supporting 
accessibility with UK 
charity Guide Dogs 

“I lost my sight when I was 23,” says 
John Garrett, a Volunteering Consultant 
at Guide Dogs, who went blind more 
than 25 years ago. “When it happened 
I literally thought the bottom had 
dropped out of my world.” 

John’s experience is one that the charity 
works tirelessly to combat. Since 
Barclays has partnered with Guide 
Dogs, to help make the world a more 
accessible place, we have created a 
number of ground-breaking initiatives 
to help improve the lives of blind and 
partially-sighted people, including: 

Guide Dogs envisages a world in which 
blind and partially-sighted people have 
the same mobility and ease of access to 
all environments as sighted people do. 
Barclays’ passion for helping those with 
disabilities – and inclusion in general – 
made it the logical choice of bank for the 
charity to partner with.

High visibility debit and 
credit cards

Talking 
ATMs

Contactless 
donation buckets


